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The Toledo Commercial,
in1. 1: ik», oHio.

ki:ai»

WTiat i.i suifl oi Tin: Toi.r.i.o l>ui/» ( <*mmi n-What i.i suifl oi Tin: Toi.r.i.o l>ui/» ( <*mmi n-
¦CIAI- since its recent enlargement uinl im-
provement :
¦CIAI- sinco Its rt'ccnl I'lihir^ciniMii uinl im-
provement :

'•Tlio Commi:i«'i\i. ii<lcci<l«'<ll_\ tin' Im-m <luih'•Tlio Commi:i«'i\i. is dccidcdl\ tin- i>i-m <laih
published in Toledo.

"—
Putnam Cnunli/ <J>h'u>)

Sentinel.
published in Tnlrilo."

—
/'m/mhjh Cnunli/ 1.Ithin)

Sentinrl.
"ThcToi.Klm foMMKIM'IAI.N now olli' oflhi'"TllcToi.Klm foMMKIM'IAI.N now olli' ofthi"

largest <l:iilio>« in tli<- Miifc.uml om- ui'thi- ln-«t
"

SamluHky DailyItrgixtcr.
largest <liiilio>< in tli<- >tul<-,uriil om- oftlii-1»-M

"
Samlusky Daily Itrgixtcr.

"Woconsidortlic Commf.kci vi.onool thiMiirmt"Woconsiilortlic Commf.kci vi.onool thiMiirmt
ablycoinlni'tfil pnpersin tin- \Vi-st,thcr«-t'orc ilc-ablycoinlni'tfil piipt'rsin lln-\Vi-st,tiicn-tV>rc ilc-
serving of its prosperity."

—
l'trr;i*hurgJuitrnnl.BCrviliffof ils prosprrily."

—
/'irri/>l>ur>/ Jniirnnl.

"Itis now a.s liiw u« tin- iivcra^c of Ohio"Itis now a.s liirfre w* the uvern^e oi'dhio
dailies, and head ami shoulders nl><>\ <¦ inaiiv ofdailies, and head ami nl><>\ <¦ iiiutivof
them in point ofreal worth as a newspaper.'them in point ofri'iilworth :i-a m'w.spapur."

—
Waiixeon Itipulilirnn.
"

Wo ronHiilcr it «>n«" of tin- ln"*tuorxpapiTs in

Wali»eon Itipulilican.
"

Wo conHider it one of the Ih-m iKvc.tpapi-rs in
Ohio.1

'—
Xoriralk llfjlirtt>r.Ohio.1

'—
Xoriralk llfjlirtor.

"TheCoMMKltriAi.i>mltoilii-> all that «<>«-« to
mako up a first-class rrliuhlc paprr. \V<- wish itmake up a tlrst-class reliable paper. We wish if

.tlbundiilit su«'<t.ss."
—

f.ir/onii-r (Imf.) lli'iiulilinui..Abundant success."
— /.iV/«;i/.r {Iml.) Ht'/mlilicm.

Kitten of Advertising!Kitten of Advertising!

Fur t'uch square of :t-l inch space in column.

i>. \v. i n. \r.
I'm-I'urlisquare of :t-l inch apace in column.

i>. w. I n. \r.
Dm- <lav. # ..V) . .. s »wki, #100 #1 75One day. # .."iO . .. .'! wM'ti, $> 0T» fl75
Two ihiv*. .'M . . |Iweeks, 5 Oft 215Two ihiv*. .'.Kt . . Iweek-t, 500 215
Three days. I-25 . It;weeks, C. 75 325Three ihiy-. 1 ••!"> . I<'• week*, t;75 325
Four days. IM. |¦> immtlin. HOO 425Komdavs. 150 . | 2 month's, HOO 425
Five days, I7."i ... I:imonths. 10 00 600Five ilnys, I7."i ... I:;motitli-, 10 00 600
Oih- wi-i-k. -1 (Xt 7."> It;moiitlw. 15 00 900One week. -1 (to 7."> It;months, 15 00 900
Ti'iiiliivm. •_• 7» .... !tmonths. 20 00 12 00Ten da vs. •_• 7» .... itmonths. 20 <K> 1-2 00
Tttinvi'i-kH. :;(Hi 125 ljr:ir. 25 00 15 00

>p<'i-ial Nolii-c-t. -j.i pi'i- (•••nt. additional.
Kilit<>ri:ilsr:iHiiiK:itti-iitiontouilviTti.scrncnts,Kilitori:ilsr:iHiiiK:itli-iitU)iitouilviTti.scrncnts,

or matter tor the licm-flt of privutc interostß, 20or inaltcr tor the l»«*m-llt of privutc interostß, 20
«'«*nl-< |mt line.

Local Xtitifi-sin Daily. 10 cents per line for
«'«*nls per line.

Local Noti<-es in Daily. 10 cents per line for
first insertion ami •"> cent> for euch additionallIrM in^filioiiami •"> cent> for eucli additional
consecutive insertion. InWeekly, 15 cents percoiiheciiiive insertiriu. InWeekly, 15 cents per
line fur tlrxt insertion ami 10 cents tor each ad-line fur first insertion and 10 cents tor each atl-
ditional consecutive insertion.

K. <». 1». Advertisements, two-thinN rate.
Twice a week, one-lmll pric<-.

Tt-rinHof Subticriptlon:

ditional consecutive insertion.
K. n.l». Advertisetnenls, two-thinN rate.
Twice a week, one-hall price.

Trrinftof Sul»Mcriptlon:
I)ail>. per year, Tri-Weekly, per year, $5;

Weekly, per year, <2-
Pail},per year, $10; Tri-Weekly, per year, $5;

Weekly, per year, $2.
Cluricr Circulation, l.iritnjIliitts.and a lAheral Policy totrartl Ailrerlisrrs.

Address Till:(OMMKIMIAL,Toledo, Ohio.

Yolo Weekly Mail.

Tin." is a si;\ i:\-colimx papkr, atx.to.

PITRLINIIKIti;VKRY TII('RNI»AY, AT »VOOI»I.A.\1», YOT.O CO., CALIFORNIA,

Tho proat agricultural centre of the Sacramento Valley. The richest and most productive
Wheat region in the State, if not in the world. Woodland is a rising town of about two
thousand inhabitants. Capital of the county, si'uated at a point on the California I'acitie Rail-road, about sixteen miles West north-we»t from the City ofSacramento: justlycelebrated for itspublic and collegiate school facilities, work shops ami beautiful resiliences.

Tlic Mallis the leading newspaper of this section: has an extensive circulation among all
Classes in Yolo, adjoining counties, and throughout the State: more especially, however, with
thi)substantial farming community. This tact will commend it to bii.siness men, not slow to
detect and Hucure the best medium for communication and trade, with the best class Ofcustomers,

Tkhms: M'K.srmriioN I'uiri:, $5, Coin, i-ek Anntm, ix Advance

AdvrrtiMiiiKKatrM—lVet t
(Alladvertisements set and displayed according to order*. Cuts, outside of ordinary, to bcftir-

nished by advertisers. Payments in IT.s. Coin or its equivalent inCurrency.)
One inch space, 1 week, $-2; -2 weeks, $:j;1 month, $t; '.imonths $(>.

Quarter column, Iweek, i?s IHalf coliiinn,1 week. $10 IOne column, 1 week. $30" "
Inw\>itli in I •• "I.in.I.tli l\ .... Ininnli, 5M|

« • -20 1
•• •• t; •• :jo '• • t; '• an"

1 year, 40 1 ••
"1year. M " "

1 year, 1301year. t!0 1
•• "

1 year, 130
¦Special Notices per line,1time, -25 cents; per line, per month, $l.
For .specimon copy of the Mail,always gratuitous, address,

WAfiNTAFF Oi, JOXGN, Publinliern and Proprietor*,
Woodland, Yolo County, California.

,_ Or, personal inspection may bo had by application at the Advertising Agency ofGeo. P.
*owell A Co., No.40 Park Row, Now York City, our regularly authorized Agents.

"(WI,V .WOH.MX; l»AII.l I\ TOI,i:i»O."

IKtII.Y.TRI-WICr.KT.YA\'l> WEEKLY

lIVnKIMCMUCttT I.\ A1,1. Tlll.\<;s< XKITItAI..IX

" "
1 month, 10 •• •• 1 month, 15 •• •• 1 month, 30
.{ .. ,r, .. .. ;{ .. o0o0 i. .. ;J .1 35•• '• a .. ->/i i ¦> ¦¦ i: -. -in >• •• a: ¦• vi


