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PREFACE.

An advertinement is in its nature transitory and perishing. It is not pre-
servedd in archives and liliraries, ¢xcept by aecident, and when so connected
with news andl literature that to dissever it iz impossible,  Yet of all the in-
finenees to make known the existence of one man to another, with his aims
and views, the advertisement is the most potent.  Millions who have never
heard of Napoleon. his victories and defeats. the sad story of his invasion of
the frozen North anid hiz woeful return, have heard of Holloway, the most
general advertiser of our day.  And this has not been dene solely nor
chiefly through the merits of his remedies, bt by his unequaled use of the
art of advertising, a methad little known, but yiehling to those whe assiduously
stwly and practice it a golilen shower when backed by any real merit in the
articles sold.  We propose in this book to give a fiew biographies of those
advertisers best known and longest-established in onr country, with sketchexs
of their lives and hints of the way in which suecess heene theirs. Not all
whe advertise make money, Tt enn be as easily thrown away in that direc-
tion as in any other, nuless skill is employed in its vse, and these whom we
reeord in our pigres have cither made a special study of its minutize or hive
employed able assistants.  Almast all of the persons whom we have attempted
to sketeh hegan poor, lived sparingty. and worked industriousiy.  Their sue-
vess was not fortuitous, but the resnlt of knowledge.  They had, alse. a waod
article to he disposed off  No amount of advertising wonld lave sold a
mower anil reaper or a sewing-machine largely if’ there had not heen reai. rub.
stantial merit in the prodwetion, nor will it avail to advertise a drug store
for gale in the fron Age, or an iron foundry in the Diewgyist’s Cirewlor
Transpose the mlvertisements and there is value in them: leave them as we
hiave indicated and they are thrown away.

It is no longer practicable to have suek an acenrate or general know ledge
of the valne of alvertising mediums as was possible letore they hecmne so
very numetons, unless the whole time of several persons is devoted to it and
most advertisers, therefore, are vontent to leave this matter with an acate and
well-informed advertising agent, of whom one or more are to be found in the
larger cities.  With care on the part of the advertiser and oceasional serutiny
of the work done, it is possilde to obtain a much wider publicity for a given
sum of money than ean e done by ill-directed efforts. All newspaper pub-
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lishers, with one or two exceptions, in the United Ntates, give commissions to
agents, and the great majority will give none to any onc else, and while, in
old-established firms who do their own advertising, a very close approxima-
tion in economy is obtained, we do not believe it can ever emtirely equal that
of a well-condueted ageney, We point in proof of this to those large firmx
who keep an advertising clerk, or who are in kindred business, such as the
New York Tridune aud the proprietors of Drakes Plantation Bitters. Tt
cannot but be supposed that in such large business there is not a perfect
understanding of the requirements, yet they contract mainly throngh agent=.
They feel satisfied that they cannot do it for themselves so cheaply.

We also have endeavored 1o set forth in our pages the superiority of al-
vertising in newspapers over that of other kinds.  The handbills are thrown
away and the posters not read, and it ix safe to xay that in advertisement cost-
ing five dollara will reach twice as many people and be read by twice as many
a8 the same money put in a handbill. Take the New York Z'ribune, charging
in the Weekly thirty-six hundred dollars a page, and we take this becnuse ity
rates are the highest and the size of the page the largest. It c¢irculutes about
two hundred thousand copies. Place this sume matter in the shape of a cir-
cular and distribute it, and it will be found to be much less generally read,
besides costing more.

We return our thanks to those persons to whom we arc imlebted for faets
contained in this collection of sketches, and to many of those of whom we
write for their kindness in permitting us to obtain aceess to decuments and
letters caleulated to make a narrative clear and vivud, and to avoid the erroes
into which a biographer is apt to run,

Bound up with the Men who Advertise wiil he found our Newspaper
Rate-Book and Newspaper Direetory, thns uniting the advamages of all in
one velume,
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E. AN} 1. FATRBANKS & (0,

Among the Americaus whose nanwex lave hecome historical in eonuection
with great and wsetul inventions. none perbaps are more extensively known
amony all mtions, in every clime. in every seetion of the giobe where civili-
zation has openwd hy-ways for traffic and avenugs for commwrer, than that of
Fairbanks, whoe, within the fast thirty-five vears, has given to merchants and
traftickers alt over the carth a standard measure for nearly att the commodities
which men Iy il sell.

Go where yon will; visit every eounty and hamlet in the Americian
Unien: extend your travels to Central and South America; cover in your
pilgrimage the continent of Europe; then visit Asia and the iklands of the
gen; aud an whatever soil you stand, wherever men buy and sell, there will
you meet with the name of “ Fairbanks ™ painted wpon his great arbiter be-
tween buyer anld seller—the Platform Seale,

Erastus Palrbanks was horn in Brimfield, Massachusetts, aned in 1812, at
the age of nineteen years. he went to St Jobmsbury, Vermont,  Ilis early
lite is but the history of many Amerieans who bave died honored and
wondthy, I was o sireeession of stragales aned privations.  Erastus was tol-
lowedl to St Jolnsbury by iz only brothers, Phadideus and Joseph P. Fair-
banks.  Ahont the yenr 1830 the »hemyp fever™ broke out in CUentral
Yernmont.  In Caledonia ax well ax Lamille County, the firmers entered
fargely into itz production: and it was this enterprise. which eventually
proved o unprofitable to these whe engaged nit, thal gave bhirth to one of
the most oportant instraments in the civilized world—tie Platform Seale.

It came about something in this wise : Merchants and others made con-
tracts to purchise hemyp by weight, and, as 36 wasoa slow process to weigh
such bulky material with the obd-fashioned steclyards, Mr, Thaddens Fuir-
Danks, the seeomd brother, who has great inventive talent, by this eireum-
stance had his attention called to the scicenee of weighing, and in a short
time he invented wmd had constructed 2 rude apparatas which he suspended
in a frame buitding, ad which answered the purpose of weighing this hemp.
This rude weighing machine was the first platform scale: for, although there
have been various il multiform improvements sinee, the principle of lev-
erage, ete., upon which that instrument was gotten up. is precisely the same
a8 that ot the PMatform Seale to-day.
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The inventor's brother, Krastus, discovered at once that this wais 2 usetul
invention, and a patent was applied tor and ebtained. This in brief was the
commencement of the senle business, which has now grown into world-wide
notoriety. It increased very slowly for the first ten vears; but from 1242 to
1857 it doubled every three years. Owing to the financial panic of the latter
year there was a slow increase for several years, hut since ING0 it has grown
with immense strides,

Early in the history of this enterprise orders began to be received from
foreign countrier, aml these are growing larger year hy year, the seales heing
adjnsted to the standard of the nation ordering the same.  'Fwo large orders
have been received from Russia the present year, one of which amnuuted
to several thonsand dollars. These seales now go all over the eiv-
lized world. There is seareely a country yet discovered, where there is
traude aml commeree, that one will not find the magic nume of Fairbanks con-
fronting Lim from the just and even balance with which men buy, sell, and
get pain,

The Fairbanks Seales are all made under the eye of the inventor, at theiv
manufactory at St. Johnsbury, Vermont. Their product now amounts to i
million and a quarter dollars annually. The consumption of iron, lumber,
coal, ete., is immense. ‘They melt up into scales sixteen tons of piyz iron each
working day. The yearly consumption of lumber into the manufacture of
wooden pillars, boxes for packing the seales, ete., i over a mitlion and 2 hali
feet anmually. Over one thousand tons of coal and two thousand cords of
wood are yearly consnmed.  In their manutacture over tive hundred men are
employedl. and this force is turning out eight hundred scales & week. or more
than forty thousand seales a year. This Compuny has put in over three
thonsand large track amd depot sealey in thig conntry.  All seales are divided
into three classes—Depot and [ay Scales, Portable Plaform Seales, and
Counter Seales. The present shop number of the Hay and Track Seales is
over twenty-two thonsand; that of the Plattform Seale, over one humlred and
eighty-seven thousand, while the smaller seales bave not been numbered, and
are innumerable. The shipments from St Johnsbury over the Passumpsic
Railroad, hoth ways. now amount to nine thousand tons anmually,

Does the reader think such a business as this bas heen erested, mol that,
too, far away from the business centers, without the aid of printer's ink ®
No, the men at the head of this estallishment are too farseeing anid saacions
not to know that, having a good thing, they must let the world know of it—
and in what way so realdily or so cheaply as by advertising? For several
years their advertising hills have exceeded thirty thousand dollars annuaily
and in 1868 they amounted to thirty-two thousand five hundred doilars.  The
largest order ever given to a single paper, hefore the war, was for a single in-
sertion of an illnstrated advertisement in the New York Peifiene (to ran
through all the editions, daily, semi-weckly, and weekly), and which amounted
to the snug little saum of three thousand dollars.  They were so well satistied
with its resulte that they would Lo glad to duplicate that order any day.

The oldest and youngest of the three hrothers who originally consti-
tuted the firm of K. & . Fairbanks & Co. died some years since, Imt the
firm name remains unchanged, The firm now consists of Thaddens Fair-
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banks, the original inventor, md Tlorace and Franklin Fairbanks, sons of
Gov. Erastus Fairbanks, 1t is not our design in this article to spenk of the
men, only of their husiness mued how it has grown, but we cannot in justice
clogre this hasty sketeh without H:l_\'ill;_{ that they are all men of’ striet integrity
aml mornt worth.  They have always gone upon the principle that what was
worth doing was worth daing well.  Ifence every seale before it leaves their
- shops must be perfect, acenrate and durable. A village has grown up about
these men which partakes in a measure of their thrift, taste, ad enterprise.
Foremaost in every gomd word mnd work, they convey the impression to all
that, when 2hey arve weighed in the just and even balance of the yreat Weigh.
master of us all, they will not Le found wanting,

A Goop Frex ro Desn Wirte.—We can say most emphatically, and all
the agents and publishers will syzree with us, that there is o more enterpris-
ing, taithful. and saisfactory house to deal with than that of Howell & Co.
They never let & bill be presentel twicee, and pay daily all accounts receivesd
by il They have the monmudy of space and Ioeation in seven bhundred
newspapers, and know, by experience, Just when to invest money to the hest
advantaze.

Mr. Rowell i & New Kugland man of the bhest type——genial, careful,
originul. The ceditorship of the Jdeertiser's Gazette s marked by real news-
paper genius,  We ennodo noe more than to aay to our renders that it they
have any ideas about advertiving that are not reduced to exaet shape, they
will find it greatly to their advantage to spend an hour with this house

The great specinity of Rowell & Co. Is conntry advertiving.  For thix,
they have unrivaled facilitivs, as an exmnination of their ~ lists ™ will serve to
ghow.  These » lists ™ are a specialty of themselves, amd are of the greatest
advantage (0 the wlvertiser,  We rejoice at the wonderful growth and xue-
cess of this house, which is doing so much to clevate to a profession that
business which many would eall aceidental and out of the way.  Advertising,
the waorld over, has a first place as a lever for money-making ~—. Lnunapolis
Repubficin, )

Hox. Cuarees A, Siuaw, of Biddeford, Maine, for many years 2 shrewd
and suceessful mdvertiser, writes s that during his long experience he has
never known an instance of persevering. systematic advertising which failed
of snceess, and adds, “The most economical and expeditious method for the
advertiser is 10 transact business throuzh some experienced aml vesponsible
agency.” We conmend these remarks to advertisers generally, and are
confident no one ean heed witheut profiting by them.



CHARLES KNOX,

There are scores of people living in and around New York city to-day
whe have wade tmmense fortunes by advertising,  That (his ix the key to
business stecess i now an axion.  The names of muny manufheturers, traders,
and gentlemen have now lbecome household words throughout Americea
which but for this medium would have remained in oldivion.  Numwrous in-
stances of business suecess ean be called to mind, esch ome of which regards
advertising as the foundation stone upon which the structure has been reared,
There is My, Cnrtis, the © Soothing Syrup”™ man. e has made the name of
Mrs. Winslow ax fimniliar as that of Fanny Fern throughom the bl The
result is that tens of thousands: of mothers quict their habies on his syrup.
He har a magnificent office on Fulton street, dresses in costly silk-velvet, wenrs
brilliant diamonds, owns a fine honse, keeps an establishment. lives at his ease,
and ig a wentleman. Then we have Mr. Union Adams on Broadway, who
commenced life poor, sl went upon that street with little or no eapital. Bt
he made a speciaity of the gentlemen’s furnishing goorls husiness. e con-
stantly spread his nume and his trade before the people, aned to-day he is one
of the few successful leading merchants, does bosiness anmually to the amount
of hindreds of thonsauds of dollars, has an clegant residence i Youkers,
travels in Earope, cte., cte, all as the resull of advertising.  People who
have visited the city of Ponghkeepsie, on the Hnlson, have seen Prof. Kast-
man’s Buasiness College, one of the marvels of the times, and having more
students than the Universities at Oxford and Cambirishae, England, caombined.
The whole of this institution was built up by advertising, and nothing clse,
The young men flocked to it from all parts of the United States and Canada,
until at one time it had over twelve lwdred. Nearly all the elnwches awd
halls in the city had to be taraed into recitation rooms and selioo]l rooms,
Prof. Eustman advertised far and near, taking whole pages of the Tribene, fa-
deperulent, cte.  On Vosey street we bave the immense ton establishment of Mr,
Gilman, who sometimes has thousands of visitors aday, and during bisiness
hours sells nearly two hnndred thawsand poumis of fen sl eoffee. Oriders
come pouring in from all parts of the conntry for his ten.  He advertises it in
all the religions papers in the land, and thus reaches the people whe consume
it. He is obliged to purchase whole cargoes at a time, and has had to open
branch stores all over this city and Brooklyn. We all kuow of the great
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advertising teats of Bunner, Helmbiold, Radway. Mot Brandreth, Colgate,
and seores of other men who might be mamed,  In every single instance a
fortune has heen meute, il we never knew this resitt to fail where one has
Judicionzly advertised,  So the whole matter resolves itself into this: Decide
to introduee some one thing to the Ameriean people, and then = push things.”
We do not eare what it is, whether newspapers, bitters, ten, soap, medicine,
hosiery, or hats: if it is anything which the people want they will purchase it
if you only tell them where they ean find it.  And this brings us to speak of
one of the forcmaost hatters in New York, Mr. Charles Knox.

Neo longer ago than 1832 he lauded in thds oity, a poor Ieish boy, withom
money or friends,  Now he owns a large bloek in the most eelebrated gnarter
of the eity. right under the shadow of the ffesald Imilding and St Paul's
Ciwmtrelr, anel tonching the celebratel Park Bank building.  Aye, even more
than thix, he has recently bought out My, Genin, who used to be the largest
Batter in the eity in the days of Jenay Limd and Barnum, for the purpose of
establishing his only son i bhusiness,  This is 2 remarkable sucecess, and it was
all doue by wlvertising, as we shall show.

There mnst have been something favorable in the soil. climate, or chiar-
acter of the people of the town of Raymelton, Donegal County, Ireland. for
it has given s Lhruc very successful business imen, Here Mr. Robert Bonner
was harn: liere Mr. Charfes Knox fiest saw day light, in 1820, and from this
game town came ote of the foremost liquor merchants of Philadelphia.  The
parents of Charles came 1o this conmntry when he was very young, amd his
father. who was a coppersmith, failed in business here, and soon afier died.
When Charles was twelve years of age. and his sister seven, they started from
their native town, for the port of Londonderry, in a country wagon. By mis-
take they took o ship bennd for Wilmington, Del amd it was only after a
tedions journey that they reached this eity.  The vovage was of cight monthw’
daration. and before it was over the erowded passengers suffered with small-
pox. Charles being one of the first to have it.  He tinally landed at the foot
of Vesey streer in New York, just as the Asiatic cholera was raging fearfully.
A fow years afterwards, 835, u large part of the city was destroyed by fire.
So the thmes were not very propitions for a yonny Irish Loy to commence life
on his own respoapsibility.  ITe soon engaged himselt o & hook merchant as
an erriukd boy, at twelve shillings a week,  Here he remained for a year, when
he entered the hat estabdishinent of Leary & Co.. who used to keep at 105
Broa:l street. s sn apprentice to the trade.  Ilere lie served his time. and
finally rose to be the foreman of the establishment.  Thus he continned until
1845, when he resolved 1o commence business for himself, which he did at 160
Fulton street. There, withont eapital, ke commeneed a business which to-day
is woovist that he has to employ halt” o thowsand ands.  In 1855 he moved to
the eorner on Broadway which Lie now oceupies,  In 1865 he lost semething
fike sixty thowsiud dotlirs by Burnwm™s Musewn fire, which turned his store
into ashes. But in four months his new one was wp, and the business was
going on s prosperously ns betore,

The simple fact that Mr. Knox had hats to sell would never have made
his fortune in the worlit.  Having thear, lie was determined to let the people
know it and 1o this ened he advertised extensively. ealling te his aid all the
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daily papers of the city, since it was tromn New Yorkers that he expected (o
obtain the moat of hig custom. e has always advertised liberally and per-
ristently, and to this he attributes his grent sueeess. e has not indulged in
whole page advertisements, but he always keeps hin name and hin wares he-
fore the people, He is a great frieml of the “special notice” column of the
newspapera, and has the happy faculty of making his advertisements short,
pithy, popular, readable and attraetive.  This is done by always conneeting
them with some topic or event which is the conversation of the houwr. The
following may be taken as samples:

* Although Queen Isabella has lost her erown, the erowns of Knox's hats
never come out, as every one who purchases them at the corner of Broadway
and Fulton street will testify.”

“¢ All that glitters is not gold.” Not ro, however, with lKnox’s hats,” ete.

“1f Mr. Johnson is twrned out of the White House, he'll want one of
Knox's hats." ele,

“Not a man who wore Knox™ hats during the enrthquake in San Fran-
cigeo had them shaken off”

“If Miss Kellogg ever marries, she will prefer a man who wears Knox’s
hats.”

“The Grecian bend may do for the ladies, but all &entlemen wear
Knox’s hata.”

“The Wickedest Man in New York does not wear one of Knox's hats.”

Such advertisements as these ave constantly appearing in all of the New
York papers. The result is, everybody sees them, reads them, remembers
that Mr. Knox is the hatter, and rushes to his store to purchase.  'When they
get there they find a large room, elegantly fitted up, with black waluat cases,
a crowd of polite clerks, and a large assortment of hats. Nothing hut a good
and fashionable article is offered for sale, and the customer goes away satis
fied. 8o it has come about that Dimiel Webster and Abraliam Lincoln,
Thurlow Weed, Horace Greeley, Jamer Gordon Bennett, Daniel Lord, and
seores of other men, have bought their hats of Mr. Charles Knox.

Mr. Knox is a genial, pleasant, happy man, and lives at No. 46 West
Tenth street.  He has two children, one son and one daughter, 1le is tem-
perate, never used tobacco, and never went to a ball in his life. He is 2 man
of genuine emotions, true sympathics, and hearty good will. e helps to fill
five hundred mouths with bread, and never discharges a workman because the
times are dali. And all this comes about as the resnlt of sticking to one’s
business and advertising it.

Hici ArRT.—Geo. . Rowell & Co., Advertising Agents, have made
advertising a study. They who wish to advertise judiciously and cheaply
can find no better medinm through which to reach the great public than
through them.— Worcester (Mess.) (fazette.



ROBERT BONNELR.

My, Bonner. vays Matthew llale Smith, in an interesting book published
by J. B. Burr & Co., of Hartford, entitled © Sunshine and Shadow.” was born
in the north of Ireland, not far from Londonderry, near the spot from which
A T Stewart emigrated.  The Seotech Presbyterian blood that made General
Jackson so fumous, amd has given suecess to the well-known houre of Brown
& Brothers, runs in the blood of Mr., Bonner, e is simply a Scotchman
born in Ireland. 1le was trained under the influence of the Shorter Cate
chism. From the faith of his fathers he has never departed. He has been
trustee for many years in a Scotch Presbyterian Church in the upper part of
New York, and a liberal contributor to the snpport of public worship and
the various forms of henevolence and charity. e is a eonseientions business
man, with great resources, with fertility of genina unmatched, and with in-
domitable will, untiring industry, and more than all he possesges that crown-
ing gift which Solomon received as an especinl patrimony from God—
“ largeness of heart.”

He was distinguished in his boyhood for great manliness of character, for
frank and generous impulses. When a hoy was wronged or wrongly ac-
cused, it was Bonner's custom to make the quarrel of his school-fellow his
own. Ile allowed himself to be turned ont of school for the part he took in
defending a boy whom he knew to be innocent. At an early age he entered
the printing oftice of the flartford Cowrant to learn the art of printing. He
was dexterous, swift at setting type, and led all the workmen in the nimble-
ness with which he could set up an article. The President’s Message, in
those days, was transmitted by mail. The editor of the Cournnt prrehased an
advance copy, paying for it the enormous sum of thirty doilars! The only
advantage to be derived from this early copy was in getting the message out
in advance of other-papers. To i complish this, Mr, Bonner performed the
unheard-of feat of setting seventeen hnndred ems an hour. e performed
all the dutice connected with his position, beeame an accomplished printer,
tried his hand at correspondence, and seated himself oceasionally in the edi-
torial chair.

In 1844 Mr. Bonner removed to the city of New York, There was a
popular impresgion that a literary paper conld not aneceed in this metropolis.
Boston and Thiladelphia monopolized the family newspapers and literary
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weeklies, und it was said that no paper of the kind coul. prosper in this city.
Mr. Bonner thought otherwise. He early resolved 1o attempt a paper thay
should be circubated thronghout the whole land.  Tle watehed his opportunity
and bided his time. working hard in the meanwhile, and not heing dainty in
the place or style of’ business in which be engagul.  Mayor Harper had heen
elected as the American candidate. A paper endled the dwerican Republionn
was the organ of the party. In this office Mr. Bonner commenced his New
York career. The wages paid him were small. 113 work was haed, and
economy was requisite to emable him to live.  The formed the habid, from
which he has never departed, of buying nothing that he could not pay for.
He never borroweidd a dollar of maney, never signed a note in his life, ald
now carries on his great business on sirietly eash principles, and literally owes
no nean anything.  In some of his large enterprises he has paid lix last dollar,
and never has once failed in the venture he made.  In zome of his great ad.
vertising feats, in which he has paid as high as twenty-five thowsand dollars o
week for advertizing. he has been offered lines of papers to inerease the adver
tisement to fifty thousaml doblars, with unlimited ereddit, and Nig answer has
invariably been, “T cannot advertise beyond my means. 1 bave no more
money to spend in that way.”  The whole business of the Ledyer is condueted
on the same principle to-day.

The Republicen was an evancscent affair, and Mr, Bonner found permanent
employment on the Kvening Mirror as i practieal printer. This paper was con.
ducted by Morris, Willis, and Fuller. It waa Mr, Fuller's lmsiness to make
up the paper. It was very desirable to display the mivertisements, and do it
in good taste. In this department Mr. Bonner exeelled,  The whole matter
was soon left in his hands, He had an eye for heauty, sl the Mirer adver-
tisements became very famous. There was n small mercantile paper in New
York, known as the Merchants Ledyer” It was devoted alment entirely to
commercial matters, with a very limited circulation. A yonug man, whose
business it was to get up advertisements, was struek with the elegant manner
in which Mr. Bonner made up the Afirror.  He called the attention of the edi-
tor of the Ledger to Mr. Bonner's capacity, and this eulminated in an enynye-
ment with Mr. Bonner to hbecome the printer of that paper. My, Bonner didl
not own the material, but simply printed the sheet. e oceasionally wrote
articles that attracted attention, from thelir terse, compact, and spiey compo-
sitien. A little incident showwed Mr. Bonner the vaine of a name.  Ilis con-
tributions to the Ledger were very well received.  The proprictor had a spice
of jealousy about him, and he Jdid not want his energetic al gpirited printer
to get jnto the editorial chair.  Mr. Bonner wrote a short. pithy article on a
popular suliject, jammed it into a little nook in the paper. and placed ac the
bottom the name of Dr. Chalmers. It took like wildfire It was copied o
all the prominent papers of the land. It tanght Mr. Bobner the value of a
name—a lesson he has never torgotten,

Shortly after he entered the office, Mr. Bonner pnrehased the Ledyer. e
seated imself in the editorial chair, and resolved to realize the visions ot his
youth. Ie dil not change its character at ence, hut gradundiy.  The Ledyer
became less and less commercal, aml more and more literary.  About this
time Fanny Fern was ereating i great sensation in the literary wovld.  Her
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Huth Tall liad just appeared, and the work and its anthoress were eritivised
by the press in all parts of the lasl, She was the literary star of the day.
The question was violently discuszed whether she was or was not the sister
of N. T Willis. Mr. Bonoer siw his opportunity. and sent 2 note to Fanny
Fern, ottering her twenty-tive idlollars a column to write a story tor the Ledyer.
She declined the offer,  Another proposition was sent, offcring her fifty dol-
Inrz n onlumn.  Thas she also declinal, Seventy-tive dollars were offered,
That she declined, anncimeing that she did not intend to write any more for
the newspapers.  She wimitied that she wlmired Mre. Booners plnek. Soon
it was intimted to Mr. Bonmer that i he woulil allow Fanny Fern to write
a story of ten eolumus, more or less, 1hough the story shenld not peenpy less
than nine eolnnns of the Ledger, she wonld unidertake it Ile elosed 1he con-
teaet tmmediately, received the manuseript, read six lines, and sent her a
check tar one thonsmud dellars.  He resolved, with this story, to introduce
a new ern in the Ladgper "f changed the form aned lonbledesded the
gtory, so that it made twenty cobuans in the paper. Ile advertised it as
nothing was ever advertised hefore.  Ile had paid an imheard-of sum for a
story—one hundred dollars 2 column. The harvest wis o golden one. Oud
of the prefits of that story Mr. Bonner purchascd the pleasant residence in
this city in which he still lives.

In the magnitnde of his advertising Mr, Bonmer has displayed the re-
markable Jusiness skill for which he is celebrated. The mamner of commend-
ing the Ledger to the public is wholly his own.  Whean he startled the publie
by his extravaganee in taking columns of a daily journal, or one entire side,
he seeured the end he had in view. Tlis methed of vepeating three or four
lines, such as—* ¥auny Fern writes only for the FLrdge™—or, “ Read Mrs.
Bouthworth's new story in the Ledger”—and this repeated over and over and
over again, till men turned from it in disgust, aml A3l not conceal their ill-
temper, was a system of itseff.  “ What is the nse,” sakl n man to Mr. Bon-
ner, “ of your taking the whole side of the fferald, and repeating that state-
ment 4 thousand times . “ Wounld you have asked me that question,” replied
Mr. Boumer, “if T had inserted it but ence? T put it in to attract your
attention, and make you ask that question.”

Mr. Bouner knows how io reach the public. e pays liberally, but in- /
tends to have the worth of his money. He does not advertise twice alike.
The newspapers are atraid of him. Ilis advertisements are so queer and )
unusual that when they make a contract with him they have no idea in what
shape the advertisgment, will come.  Nomefimes it is in the shape of a1 frag-
ment of a story; sometimes the page will be nearly Blank, with two or three
little items in it. In his peculiar style of advertising he often gives great
trouble to the editors of the leading papers. Sometimes an entive page is
almost Dlank. Sometimes a few small advertisements oceupy the corner,
giving the sheet a peculiar appearance, which attracts attention. Said an
editor, “I had rather puldisl one of your horses in the centre than have such
a looking sheet.” But Mr. Bomer's purpose was answered by one insertion,
and the eontract was withdrawn.

With a manliness and liberality peenliar to Mr. Bonner, after one inser-
2
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tion, it' the parties ave dissatistied, he always throws up the contract, however’
heneticial it might Tave proved to him.

His mode of advertising was new, and it exeiterl Loth astonishment awl
ridieule. Ifis ruin was predicted over and over again.  But as he paid as he
went along he alone would he the sufterer.  1le was assuiled in various ways,
Men snuvered at his writers, az well as at the method in which he made them
known. He had no competition.  Just then it wis announced that the Iar-
pers were to put a first-class Weekly into the field.  The annommcement was
hailed with delight by many elasses.  Men who had been predicting Bonner's
ruin from. the start were anxious to see it accomplished.  1le bad agents in
all the leading cities in the laml.  These helila monopoly of the Ledyer.  The
book men and newspaper men, who were left out, were quite willing to have
the Ledyer go ander.  The respactability and wealth of the house, its enter-
prise, with the elass of writers it could secure, maide the new paper a danger-
ousrival.  Mr. Bonner coucinded to make the first issue serviceable to himselt.
His paragraph advertising was considered Lensational, anad smacking of the
charlatan. e resolved to make it respectable. He weote a half column in gensa-
tional style—= Bny florper’s Weelily"— Buy Heaped's Weekfy - Duy Hr-
perts Weeldy™—+ Buy feerper’s Weekdy”—and so on through the halt column,
Through his advertising agent he sent this advertisement to the feqald, Tri-
beene, il Pianges, and paidd for its jusertion.  Amony the astonished readers of
this Ledyper style of advertising were the quict gontlemen whe do Lusiness on
Franklin Square. The community were astonished.  The Iarpers are waking
up ™ This is the Bommer style!” CThis is the way the Ledyer man does
it!I” were heard on all sides.  The young Tharpers were congratulated by the
book men everywhere on the enterprise with which they were pushing the
new publiention.  They said nothing, and took the jéke in good part.  But it
settled the respeetability of the Ledyer style of advertising. It iz now imi-
tated by the leading publishers, insurauce men, and most emjnent. dry-goods
men in the eountry, The sums spent by Mr, Bonner in advertising are per-
fectly marvellons.  Ile never advertises unless lie has sumething new to pre-
gent to the publie. e pays from five to twenty-tive thousand dollars a week
when lie advertises. The enormous eircalation of the Ledyer, over three
hundred thousand copies a week, shows how profitable his style of doing
business is.  Nearly everything he does, every hovse he buys, or new personal
novement that distinguishes him, 1s set down to a desire on his part for

ratuitons advertising. Of course he hag an eye to husiness in whatever he
aes,  But all the wlvertising lie wants he s quite ready to pay tor,

The popularity given to a little squib of his own, to whieh the name of
Dr. Chalmers was attached, tanght Mr. Bonmer a lesson hie never forgot.  Mr,
Edward Everett had taken npon himselt to aid the ladies of America in por-
chaging Mount Vernon. Mr. Bonner resolved to seeure Mr. Hverett as a
writer for the Ledyer,  1le knew that moncy could not purchase Mr, Everett's
connection with his paper. [le offered Mr. Everett ten thousand dollars to
wrile a series of articles for the Ledyer, the money (o be appropriated to the
purchase of the 1omb of the father of his country. Mr. Everett conld do no
less than aceept. .\t the conelusion of the Mount Yernon papuers Mr. Everett
continued on thu Ledyer until his death. Mr. Boamer paid him over fifty
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thousand dollars for services rendered on bis paper.  The notices to eorre-
spomdlents, which is a marked feature in the Ledger, contain nuswers to gu s-
tious sent to the editor.  Not move than one question in tive i replied to.
Those answers are written by the most eminent men in the gountry.  Many
of them were written by Mr. Everett, Tlenry Ward Beceher, ad distingnished
statesmen awl lawyers.  The connvction between Mr. Bommer and Mr.
Everett was of the most defieate mul tender eharacter. s Mr. Everett's con-
fidenidal Jetters sufticiently show,

It was Mr. Bouner's policy to spike every gun that could be wimed
against him, and make every influence aml every prominent man lis ally.
To this end J. G. Bennett, of the Heredd Henrvy J. Raymonsd, of the Tlaees,
anid Horace Grecley, of the Treébee, heenme vontrilmtors to the Ledyer,

The Ledyer was ohjected to in some quarters as oot being n snitable sheet
for young persons to readl, Mr, Bonner secured the serviees of presidents
of twelve ot the principal colleges i this country to write for his paper. Of
eonrse it would uot he improper tor the young men in colleges to take a
paper for which the president wrote.  Indeed, over the purity of expression
antl chasteness of sentiment ad utterance in what appears in the Ledeges, Mr.
Bonner exercises 1 rigorous consorship.  There wee n great many articles and
aldvertisements that appear in religions papers that would not be wlmitted
into the Ledyger. My, Bonmer gives this order: ~Take the mest pious old
lady in a Presbyterian Church, and auy word or phrase, iunuemdo or expres-
sion, that she woulill want to <kip. it she were veading a Lediyer story to her
grandehill, strike out.”

PPaal Morphy, i the height of his populaet vy, edited 1 ehess colunmn in
the Ledyer.  Bryant, Wiilis, Ilalleck, Morris, and Saxe Inid a poctieal wreath
at Mr. Bomner’s feet. DPrentice, Baneroft, Parton. and Cozzens joinel the
galaxy of Ledger writers,  Fanny Fern, M. Southworth, and other eminent
novelists furuished the entertaining serials published Ly Mr, Bonner.

On the death of Mr. Kverett, My, Bonner enclosed o cheek to Mr., Ban-
croft, with a note vequesting him to prepare n =uitable article for the Ledger
in commemoration ot the distinguished stateman.  The article was prepared
and xent to Mr. Bonner. Tt contained no allusion to Mr. Everett's connection
with the Ledyer. The article was sent back, mul the omission pointed out.
A shuarp corresponilence followed, in which Mr. Bancroft attempteld to es-
tablish the propriety of the omission. v, Bonuer refased to receive the
article, and he finally carviedt his point, and Mr. Everett's connection with
the Ledger had a marked piace in the culogistic article,

For a long time Mr. Beecher has been a contributor to the Lefyer. One
evening Mr. Bonner and his wite went over to Plymouth Chureh to hear the
pastor. The sermon wus on suceess in life, and was given in Mr. Beecher's
maost vigorous strain. e showed that smartuess, acuteness, and adroitness
woilld not leail to suceess unless they were combined with energy, & knowl-
edge of lusiness, an indomitable perseverance, and an integeity which would
enalde n man to dare to do vight.  If Beecher had intended to Tt Mr. Bon-
ner’s charucter andl success, he conld nol have come nearer to the mark.
Mr, Bonner hal lacked not one of the clements.  Mr. Beccher had deseribed,

| and every oune knew his success.  This sermon affected Mr. Bonner in varions
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