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OI»I2VIO]VS OF

Auseful Gazetteer.— N. Y. TVorld,Feb. 24.
Ahandy Gazetteer for advertisers.

—
2V. Y.Sun,

Feb. 15.
The work is extremely valuable.— Daily Dis-

pa eh, Columbus, 0.,Feb 20.
Itis a beautiful specimen oftypography.—Dem-

ocrat, Brockport, N.V.,Feb. 26.
Aneat octavo volume, on tinted paper.— Daily

Republic, Springfield, Ohio,Feb. 2L
Itis the only work ofthe kindever published.

—
Daily Times, Watertown, N.V.,Feb. 12.

The book is replete with valuable matter.
—

Sews tfc Bulletin,Kansas City,Mo.,Feb. 24.
We would sooner part with any book in our

library than Rowell's Gazetteer.— The Critic, jV.T.

"Willhe found valuable for reference byadver-
tisers who use the country papers.

—
Courant, Hartford,

Conn., Feb. 18.
Itis altogether ahead of any Gazetteer of the

kindthathas ever been givento the public.—JVewn, Pough-
keepsie, N.V.,Feb. 18.

The workcontains nearly 250 pages, 170of them
being on matters of great importance.

—
National Eagle,

Claremont, N.H.,Feb. 22.
To enable one to make his advertising invest-

ments intelligently,such a workis almost indispensable.
—

iV. V. Some Journal, Feb. 19.
The work reflects great credit upon the enter-

prising advertising house from which it emanated.
—

Gazette, Baltimore, Md.,Feb. 25.
Anelegant volume, just issued by those enter-

prising newspaper agents, Geo. P. Rowell &Co.
—

Daily
Journal, Lockport, NT V.,Feb. 13.

Printed in an unexceptionably neat style, is
composed of the latest and most reliable intelligence.—
DailyTelegraph, Harrisburg, Pa., Feb. 21.

The information isina highlycondensed form,
so that the features ofa particular point canbe obtained
at a glance.— Union,Rock Island, EU.,Feb. 22.
Itis gotupin the characteristically neat man-

nar inwhich, work is turned out from the office of the
Messrs. Rowell <k Co.

—
Journal, Woburn, Mass., Feb. 22.

Itis a useful book ofreference forbusiness men
and advertisers, and allsuccessful business men, of course,
are advertisers.— Standard, New Bedford, Mass., Feb. 18.

They have just issued a Gazetteer packed with
information, themechanical neatness ofwhichis equal to
the extent ofinstruction given.

—
Gazette, Yonkers, N.V.,

Feb. 15.
Enterprising business men, who wish to take

advantage of the advertising facilities of the country
couldnot have amoreuseful work.

—
N.T.Sunday Mercury,

Feb. 16.
The volume is, fora card ofbusiness, the most

expensive to the proprietors and the most useful to the
recipients, that wehave ever Been.

—
Gazette, Salem Mass.,

FebTa.
Itis got up in the best style of the art, and

shows what good printers cando, where they have good
material and plentyofit.—Herald, Fort Smith, Ark.,Feb-
ruary27.

This Gazetteer, got up inthe usual handsome
styleofRowell's publications, is intended for the use of
those advertisers whouse the country papers.— .ZV.r.Daily
BuHctin,Feb. A.

The neatness and thoroughness of the work
reflects great credit upon the publishers, while to adver-
tisers the volume iiofsuperlative value.

—Sentinel, Tren-
ton,N.J., Feb.24.

-

THE PRESS.

The Gazetteer, which contains information in-
dispensable toallwho wish to secure wealth by thesurest
and quickest method, viz.,byadvertising.— Traveller, Bos-
ton, Mass., Feb. 17.

Presents facts, more recent than those of the
last census, concerning the population and business of
the leading towns and cities in North America.

—
Am. <&

U.S. Gazette, Phila., Feb. 22.
Nothing more forcibly attests the extent to

whichthe business ofadvertising has grown, than such a
volume as Geo. P. Rowell <fe Co's Gazetteer.—Congrrga-
tionalist, Boston, Mass., March 6.

The publishers ofthis admirable work triveall
of the information needed by the advertiser, inits most
condensed form,as accurately as possible, and np to the
latest date.— News, Kansas City,Mo.,Feb. 20.

The information is ofvalue ina general way to
any business man. Itgives him just what he wants to
know onwhichto base his calculations ofbusiness inhis
own line.—Chronicle, Washington, D.C,Feb. 24.

The publishers conduct the largest advertising
agency inthe world, and theirexperience has demonstra-
ted thenecessity forsuch awork. They have made itjust
what itshould be.—Eagle, Grand Rapids, Mich.,Feb. 26.

Distance from important points is noted, situa-
tion—whether on river, railroad or canal ;also, the busi-
ness of the place, productions of the surounding country,
and number of publications.

—
Delavrareau, Dover, Del.,

Feb. 22.

The compilation of such a book bears testi-
mony to the immense industry of Messrs. Rowell <fc Co.,
and must inspire confidence intheir reliabilityas adver-
tising agents.

—
Southern Christian Advocate, Macon, Ga.,

March 5.

The data being up to the present year as accu-
rately as possible, gives this Gazetteer additional value;
and the name of the wellknown publishers is fullguaran-
tee of its reliability.—Herald, Salt Lake City, Utah,
March 2.
Itis auseful book, containing a statement of

the industries, characteristics, population and location of
all towns in the United States and British America, in
which newspapers are published.

—Monitor, Elizabeth, N.
J., Feb. 21.

The book may be perused with much interest
by anyone desiringa knowledge of the various towns and
cities of our country, even ifnot desired for advertising
information.

—
Commercial Advertiser tb Some Journal, De-

troit,Mich.,March 1.
Ithas been the object ofthe publishers to give

allthe data needed by the advertiser, in the most con-
densed form,as accurately as possible, and up to the latest
date, so thatitmay be ofpractical use tohiminhis calcu-
lations.

—
Register, DcsMoines, lowa, March 1.

The matter is obtained from the latest and
most reliable information which could be procured from
the towns designated, and is set forth as clearly and as
accurately as possible. The information is given up to
1873.— PublicLedger, Philadelphia, Feb. 22.

The plan involves the treating ofeach State and
territory separately, the principal towns being named,
with their, population and industries. The position of
each is also given,and any special characteristics belong-
ingtoit.

—Palladium, New Haven, Conn., March 1.
This new departure ofthis well-known adver-

tising firmis very opportune, and willreceive the hearty
commendation ofall business men, statisticians and edi-
tors. Itsupplies aneed not adequately filledbyany pre-
vious publication.

—
HorningHerald, UticaN.V.,Feb. 14.

Every merchant inthecountry should have one,
and when he contracts for advertising, as he will,ifhe
ever intends tobe written down as one of the enterprising
and successful men of this enterprising and progressive
age,he willsecure the services of the liberal and reliable


