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GEG. P. ROWELL & CO'8

GEO..P. ROWELL & CO’S

GAZETTEER.

Price, $3.

OPINIONS OF THE PRESS.

A usefnl Gazetteer.—N. ¥ World, Fch. 21,

% handy Gezetteer for advertisers.—¥., T, Sun,
eb. 1o

The work is extmmely valuable.—Pgidy Dis-
pu ek, Oolumbus, 0., Fab 20,

It is a beantiful cclmen of typography.—Dem-
ocrat, Brookpart, N. %) ¥ PUY.

A neat octavo volume, on tinted paper.—Daily
iepublic, Bpringfield, Qhio, Feb, 21,

It 1athe on Wy work of the kind everpub‘lished —
Draily Timer, Watertown, N. Y., Feb. 12,
The hopk s raplete with vallm.blc matter.—
News ot Bulletin, Kansas City, Mo., Foab.

We woauld sconer poart with a.ny book in pur
library than Bowell's Gazebtegr.—The Critie, N, T,

Will he found valuabie for referance by adver-
tisers who uss the comniry papers.—Cowrant, Hartford,
Conn., Feb. I,

Tt is altogether ahead of any Gazotteer of the
kind that has ever been given ta the pablic.—News, Pongh-
koopsie, N, ¥, Fab.

The work eontmns nearly 250 pages, 170 of thern
heing on mattars o%ﬂ,ﬁaﬂ(’. importaneo. —. — National Engle,
Claremont, N. H., Feb.

Ta onable one to make his advertising invest-
mants intelligantly, snch a work ig almest indisponsable. -
L Humte Jovrael,

The warle reﬁects grea.t eredit upon the enter-
prieing sdvertisimge _honge fmm which it emanated.—
Fazeits, Bal@more, Md., Fi

An elegant volume, Just ismned by those enter-
primng ne per agonts, Geo. P. Rowell & Co.— Duily
Journal, rt, M. Y., Feb. 13.

Printed in an uncxccpmcnahly‘ neat style, is
composad of tha latest and maost reliable intelligence.—
Deily Tefegraph, Harrisburg, Pu., Feh. 21,

The infarmationizsin a hlghiy condensed form,
#g that the features of jenliy point can be obtzined
at a glanoe.--Frion, Rock Teland, 111, Feb. 22,

1t i.s%)t upin thecha.ractenst:ca]ly nest man-
nqrinw jioh work is turned out from the office of the
Messrs. Rowell & Co—Jeurnal, Woburn, Mags,, Fob. 22,

Tt iz & ugefnl book of reference for business men
and advertisers, and all puecessful bosiness men, of conrsa,
arn advertisers.—3andard, Wew Bedford, Masz., Feb. 18,

They have just jssued a Gazctteer packed with
ini tion, the mashanieal neatnass of which is egoal to
1{.}1% axmt.m of instroction given.—&wzetts, Yonkers, N, €.,
al

Enberpnmng pusiness men, who wish to take
ndvantage of the advertising facilitles of the commiry
enn]dlral-ub have & morensefol work. —N., ¥, Sunday Wercury,

The vnlm:_fe s, for a card gf E‘umncas, t.Tf::}l tm?l?t
expensive to proprigtors and the most wee: o the
ﬁeminta, that we have aver Been.—Gacette, Salom Mags

0B,

1t = ggt up 1n the best style of the art, znd
shows Wl printers_can do, where thay heve good

matarial snd pleuluf of it—Feraid, Fort Bmith, Ark., Feb-
ruary 27,

This {Razetteer, IFOt np o the usoal handsome
rizla of Rowell's poblications, i intended for thes uee of
thosa adrertisers win use tha country papers,—N, T, Dadly
Bufetin, Fob, 4

The neatness_and thoroupghness of the work
reflocta great credit upon the publiskers, while to adver-
tiaers tho yolump is of soparlativa valee.—Sentine, Tron-

ton, N ., Fob, B4 -

The Gazetteer, which enntains information in-

ﬂis ngzblo to 2]l whe wish Lo ssonre weslth by the surest

%5 wickest mebhod, Vi, by advertising.--fraveller, Bos-
tan, nas., Feh. 19,

Presents facts, more recent than those of the
st census, concerning the population and buosiness of
the leading towns and sities in North Americo.—dm. &
. 5. Gozeile, Phila., Feb. 22,

Lothmg more forcibly atteats the extent to
which the business of Advertining hes growi, than such o
voleme as Geo. P. Rowell & Co's Gezoktear,— Comgreg.
{iuneeiis!, Bostan, Mass., Macoh §.

The nublishers of th:s admu-ab]o work mivesll

of the information d by the adverti in ita mosg

rondensed form, as acomrately as possikle, and op to the
teost deto.—Vewrs, Kaneas City, Mo, Fob, 27,

The information is of value Ino general way to
eny bosinet# man. It givea him juet whet he wantsto
know on which to base his calculations of Lusiness in hig
own line.—CAronicle, Weshington, 0. C,, Feh. 24,

The publishers conduct the'largest advertising
agency in the world, and their experience hes demonstra.
tad the necessity for snch a work. They have made it just
what itshould be.—Eeyle, Grand Rapids, Mich., Feb. 26

Distance from imporfant pointsis noted. situa-
tion—whather on river, railvond or canal; aJso. the busi-
neeg of the place, productionaof the enrcunding mntrly
and number of publeations.—Delvicares:, Dover, T

ol

Tha eompilation of such a hook bears testi-
rmoay to the immense jndosiry of Messts. Rowall & Co.,
and muet inepire oonfidence in thair reliability ae adver-
lﬁ_smzhaégents.w.mmhsm Christign Adveragis, con, Gr.,

are:

The data being up to the present year ag acea-
rately ne possible, gives this Gazetteer additional value;
nd the name of the well knows publishers 1e il guaran-

tea af its reliability.-Ferald, Haly Lake City, Utah,
Muarch 2.

It is & ueeful book, conteining a statement of
tha induetries, ohnmeteﬂsﬁcs, popolation and location of
all towoe in the Dnited Stateﬂ nmi British_Amprion, in
which DAPETS ATE P hed.—Yoniter, Elizabeth, N,
J., Feb, 2.

The hook mey he pE“ﬂl‘!Ed with much interest
by anyone desiring & knowladpe of the varions towns and
cities of our country, even if not denired for advartising
inforimation.— Commercinl Advertiser o Home Journal, Do
troit, Mich., March 1,

It hasg beent the ohject of the pu‘nhshers ta glve
all tha data needed by the advertlser, in the most con-
dansed form, as ncr.uratels an poss!ble, and D to the latest
dete, en thatit ma of practical mee to him in hia calew-
lations.—Negister, aa Momas. Towe, March

The matier is obtained from the latesi and
most. relistle information which could be procnrad from
the towna designated, and is wet forth as clearly and &4

urately ns possible. o infermation ig given up to
1873 —lruhtie Lcdger, Philpdelphin, Fab, 2.

The plan involvea the tresting of each State and
tormtory aepa...tel;v, @ principal towns being nnmsd
with their popalntion end indostries. The positl

is alsa given, and any sﬁ& ciaf characteristics helong-
ing to it.—Palfadivm, Naw Havan, Conn,, Mnarah 1.

Thia new departure of this wellknown adver-
tising firm ig very opportone, and will recelve the hearty
opmmandation of all bosiness men, sta.tinticlu.ns and adi-
tors. H soppliea a need nos a.de?nntely %enr Pra-
vious publeation. —dorning Herald, Thea N. Y b,

Everrmerchentin thecountry should heve onc
and when he contracta for advertiolng, as he will, {f
ever intends ta be wrltft,eu down a2 nns of tha nnta%

BAne A &I
:Es, h‘: will agcge% services of tha u%eml and relizhie




