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- These facts are reprinted to show you.

The advertisements reproduced here have all
appeared in the papers. Please look at them again.
They help to illustrate Fatima’s unique position
as the only inexpensive cigarette that seems

esmckﬁxc“‘“ge . oq s actually to be preferred to expensive cigarettes.

__.andatt ) % ]':. W As ‘ : For example, Fatima outsells or closely rivals

act: 1| Street
(A f Ke very neart 0( w.ec‘ on\y

in sales even the highest-priced cigarettes, at

At this, ¢ cally exp lay
X ould natu opular. 83 & aces as
itself, o:jee(\;ﬂc_‘z“eues o b:\:epp‘?on- me thig such p] .
high-pn¢ s proved an € Ex- ~at g —the Astor, New York
But Fatima ha ..o at the Stock Ovep C.
detiesT s,popu"“;‘;’zmt that only o:;ee v ery a0 ey, o . —the Copley Plaza, Boston
=hange i \‘nhﬁ‘:k:: priced one: o‘fe :0“ iy .,,:O‘,Vm:'r’; : s ar™ ! —the Gibson and the Sinton, Cincinnati
A te— 3 in sales. -~ i, + o
~‘j:;§2\s or leadsFatima ! R a 5 :col,',- . : —the Stock Exchange, New York
3{7;'"""7”‘ ‘-’.;‘:,":;z".hi Py Plaz °8, i ‘ —the Touraine, Boston
rin er > g - o
:”’:tel:t(.d’;’:ngog_on: . : —the Waldorf-Astoria, New York
©
OUntyy, lubg the —the Yale Club, New York

—and also at many other such places, not men-
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g LR tioned in these advertisements—for instance:
1 ‘s an . : =2

Eg il s with the 200 mep, I ; as —the Auditorium, Chicago

i °F the Peace Copgr. "1 e —the Capitol Building, Washington

EE! A fuct nference le —the Congress, Chicago

:5; - ' ~—the Statler, St. Louis

e —the Willard, Washington
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Y $ Men who buy their Fatimas at such places as
il these, buy them not because of moderate price,
il but because they prefer Fatimas. They pre-
i fer Fatimas’ taste and they find that Fatimas
igy treat them right.
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55? ﬂOTE: More and more men, it seems—both

» those who care nothing for price and those

E? who feel that they should not smoke high-

= priced cigarettes—are realizing the common-

; sense of adopting Fatima as their steady smoke.

Twenty to the package

{
i s L3 »
1 M ITNTNT NB
f HMTHTTH TN
| 1 TN
i M T TN T T T N
i LT st
1 NN
| ars 8 N
; AT LN
! NN
( M T T
HHNASNA
SSISS NS ST e S
T T TN
T T
szlessgszass
“ T
! A
] T

& 4 gzl b
a i s
. LML
Eg on?' - g
C:E :

o hes M
"q'i

- s

: i
.

LN :
el ,
ead
O
P41
N
H g
4 N

s ¥

33 3
LN é:
2248 :E

hﬂ” ,h~4
N1 siag
PR 2
: = NN AN . P\,v

. ] s el &‘




